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Luxury Brand Expert, Global Entrepreneur, Educator & Author




UN GRAND MERCI

First...

“Thank you for your precious time and

interest in discovering my work..”




Work
Authorization

Audrey holds an EBI-A visa, authorizing her to work in the
United States as a recognized expert of extraordinary ability.




The
Purpose

Audrey is dedicated to promoting the
fields of art, luxury, experience and
fashion because they are source of joy
and celebration of life.

She loves guiding established brands as
well  as  future  generations  of
entrepreneurs, artists, and creative souls
to materialize their visions with purpose
and alignment.

Audrey is available to collaborate as a
partner, associate, part-time employee,
independent contributor.

She is the CEO of Epykomene / Day Rose.
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Selected Distinguished Accomplishments

Original Contribution
Published Material
Authorship




The Brand Bible®©
Model

Recognition and Taught Model
merging:

e Luxury Marketing Mix

e Luxury Brand Plattorm

« Luxury Strategic Planning

In 2012, Audrey developed a
unique model of work structure
uniting  Luxury  marketing  mix
strategy  with  brand platform
orinciples tailored for the DNA of
luxury brands.

Recognized by iconic Maisons,
this framework has guided the
creation of over 80 Brand
Bibles© — bringing consistency,
creativity, and scalable growth to
every level of brand strategy and
operations.




Authorship
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Published by Les Editions Kawa, it
was highly acclaimed within the
luxury industry and recognized by
leading French business media,
with over 50 articles and
interviews featuring its insights.
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Published Material

Le Luxe est mort.
Vive le Luxe ?
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How does the Luxury sector
recruit its loyal
collaborators?

ph on the left (c) Audrey Kabla - Balenciage exhibiion - VEA Museum in
Landon ph on the nght Audrey Kabla, Professor, isafac Bachalor Paris,
1ONIS Group

"I like Luxury & it gives it back to me! ”

Very trendy concept in the millennial generations, there is
appreciating the beautiful things, the sumptuous experier
participate in this happy bill. Why is the Luxury sector on
future can it offer us today as a worshiper and a faithful ¢
more about the author of this article, Audrey Kabla, Speal
“Luxury brand strategies” at ISEFAC
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THE LUXURY JOURNAL

Travel & Hotels
When luxury is surreal

APRL 13 2007 by ADRY Al

e Journaldu Luxe

Business
Lux hip hop: th f th
street
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AP 24, 2017 by AUDREY KABLA

This article is brought to you by Audrey Kabla, specialist in knwry brand strategy. The Luxury
Journal i Becoming, in pan, ! If you have a good pén and want 1o submit an
exCiusive artiche 10 us, YOUT éx@Culivi SUMMAary, & markel analysis of an essay, do nol hegitate
o contact us hene (hiips:ournaldulue. ficontactez-nous’)!

Audrey has contributed to over 100 publications and media features for professional and educational purposes, sharing expertise in
marketing strategy, entrepreneurship, branding, and brand management, as well as trend forecasting across sectors such as hospitality,
watchmaking, and luxury retail.




Luxury Brand Strategy Expert

Consulting
Trainings
Public Speaking




Gucci

FORI\/IATION HORLOGERE

Techniqut 1 ho

GUCCI

Since 2013, we have accompanied
leading luxury brands in training their
teams to elevate their identity and
experience to an iconic level.

Among them, Gucci became the
most admired luxury brand in the U.S.
market from 2016 to 2020, achieving
an average annual growth of 40%
and representing nearly 77% of
Kering's yearly revenues.
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Beneteau Group

We were honored to advise the

Beneteau  Group’s Board  of

CAHIER DECONTENU & DEROULEMEN']

Directors on the future of boating

MAISON : BENETEAU Clnd C|ient |oy<:t|ty, |eao|ing a

Destinataire : Benjamin Bénéteau

crRoUPEEE NETEAU strategic discussion on Brand Equity

and its role in shaping long-term

Dhares de ka premicre formation planifice : 12, 13 et ig novembre 2015

©n
Contact : Audrey Kabla : + 33 (0) fioggobon - akablagepykomene.com VQ| U e
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Research & Luxury

rends’ Forecasting

Christian Dior
Couture

Back in 2002/2003, we conducted
the first-ever market survey in Paris
for Christian Dior Couture, focused on
the consumption patterns of young
adults aged 18 to 25 — marking the
brand’s inaugural quantitative study
in its history.
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E-Reputation, Branding, Product Strategy

Lery Joaillerie
Paris

We act as the marketing
department  for  small-sized
maisons, leading their digital
transformation, product launch,
brand promotion — coordinating
each project with precision and
trusted partners.

PPPPP

From 2011 to 2020, we collaborated with Ler?/ Paris, an
exclusive fine jewelry maison located on Rue de la Paix.

Together, we built a distinctive brand jmage and
expanded  awareness  through  refined “product
segmentation, elevated branding, a strengthened digital
résence, and the opening of a second boutique next to
ouis Vuitton’s new flagship by Place Vendéme.
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VAE
Les 2 Rives /
Le Social Bar

Foncez et réfléchissez aprés !
Entreprendre est un parcours semé
d'embdches, mais c'est toujous une

expérience d'une richesse absolue -
Dawvid Rivoire

) VAE LES 2 RIVES
A1 ' st

@ Mouvement des entrepreneurs sociaux (Mouves)
David Rivoire - VAE Les 2 Rives - De la formation ..

“This collaboration with Epykomene
helped my company define the strategy
to create our Erand image. In a very
niche market, our strength is our
customer service - very E?wmc:tn. We
wanted to offer more products and
services, and we did so by working with
Audrey. She launched various sub-brands
and products. We developed our online
presence by creating five websites for
our products and our association. We
are leaders in our market and were
proud to create a community of
customers who regularly attended our
events. During this period, we doubled
the business of 2 Rives and raised over
one million euros.”

David Rivoire, Founder of Les 2 Rives
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French Deal /
Maison Kodjia

Through this model, we helped
create, reposition, research,
and expand brands, shaping
their growth and brand equity
scaling with clarity, coherence,
and enduring value.

Beret KODJIA - Ligne de cauris oversize

From 2017 to 2022, we collaborated
with Maison Kodjia, guiding its transition
from premium to |uxury, culminating in a
runway show at the Palais de Tokyo and
the brand’s film winning the San Diego
La Jolla Fashion Film Festival.

“With the support of Epykomene, we make
decisions that establish French Deadl’s
legitimacy in the world of luxury, menswear,
hip-hop culture, and the Black community.
Since the beginning of our collaboration in
2017, we have increased our revenue by
80%, won the San Diego Fashion Film
Festival, and successfully organized a major
Lashion show ot the Paldis de Tokyo " in
aris.”

Steeven Kodjia , Co-Founder of French Deal
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Olfactory
Revelation

OLFACTOF‘.Y R.EVELAIICJF‘-!
PARF 5

Since 2023,  we have been
accompanying Isabelle Burdel, one of
the world’s most renowned perfumers, in
the launch of her first Haute Parfumerie
brand, Olfactory Revelation.

Evolving from bespoke creations to a
collection of seven high-qgahty, natural
fragrances, Isabelle urdel  now
distributes her perfumes in some of the
most prestigious hotels, including Cap
Eden Roc, La Réserve Geneva, Le
Martinez ~ Cannes, and L'Apogée
Courchevel.
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80+ References

Gucci Christian Dior Beneteau Group Hilton Timex

Group Parnasse Orange Group Olympus French

Deal Lilly Pulitzer 3i3s Lery Gabrielle

Eychenne , Pinet Montrivel, Olfactory Revelation,

Travelkitds, Kabane, Popup Paris Roze Collection

Tailleur Premium Phenix Influence VAE Les 2 Rives

Serge Pariente Mon Petit Jama Dentelles & Macarons
Shamaz Swiss Time Contrejour Paris Kamila Hotel

Group Chef Alain Temin Hawke & Co Olfactory

Revelation




Educator
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Luxury Masters Program Direction

Sup de Pub
Paris,
OMNES

Starting in 2012, Audrey led the
Luxury Brand Communication
Master's program, serving as both
the ambassador for all luxury
orograms and their lead professor.
Her  leadership  and  vision
contributed to the department’s
remarkable growth — from 30 to
over 300 students in less than «
decade.

Audrey stopped her employment at
the end of 2021.
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Courses, Conferences, Seminars:

The Attributes of a Brand « Entrepreneurship in Luxury
In Luxury

« Luxury Brand Strategy

| il « Brand Image & E-Reputation
: = - « Brand Romance & Storytelling
e Creativity
Multiple = e G e—
Price & Rarity

N\ .

Dyream
Rrity
!

U

ne Codes of Luxury
« The History of Luxury

Business
SChOO‘S’ . « The Birth of Branding in Haute
COHegeS and Couture

. Watchmaking: A Swiss Savoir-Faire

U n|Ve rS|t|eS Luxury and Time « The Myth of the Parisienne

« Women’s Emancipation & Luxury

“Time is money.”

Luxury Hospitality

“Luxury = etemity, timelessness
*Luxury = tr@ndy

Time is the key to a luxury product and brand: a guarantee of quality,
trust, durability, history, tradition, prestige.

Lite Skills
Pitch Your Project
Creativity and Design Thinking
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International Luxury Immersions & Private Visits

Immersive  experiences  provide
students with invaluable industry
exposure and strengthen the school’s
commitment to hands-on learning.

e Luxury/Art  Study Tour (Paris,
Geneva, New York, Los Angeles)
Watchmaking Treasure Hunt
Jewelry Mystery Shopping
Business Advising — Akhaton
Palace Visit

Among The 80+ Establishments:
Breguet Museum, Patek Philippe
Museum, Fondation Cartier,
Fondation Louis Vuitton, Dior Galerie,
Musée Yves Saint Laurent, Pierre
Koukjian, Azzedine Alaia, Shangri La
Bangalore, Le Meurice, Waldort
Astoria, Le Ritz Paris etc.
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Audrey played a key role in
expanding  global  luxury
programs  and  academic
partnerships  with institutions
suich as NYU, LIM, Brooklyn
College, Jacksonville University,
Bangalore University (India),
Institut Escoffier (Mauritius), La
Sorbonne, Paris Dauphine, HEC,
and over fifty others.

b P
S

BIJOU ABIOLA  GRACE CHAN

Contemporary Women's Brand Manager of
Buyer at Lord & Taylor Dom Perignon,
LVMH, USA

COSPONSORED BY
BROOKLYN COLLEGE'S
WOMEN'S & GENDER STUDIES PROGRAM

AND KOPPELMAN SCHOOL OF BUSINESS, GCWE
AND FASHION MARKETING SOCIETY

AUDREY KABLA

Founder, Epykomene and
Managing Director of
Luxury Masters,

Sup de Pub Paris, INSEEC

MAR 20 2017

6:30PM-8:00PM
SUB0

AUDREY koAl
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80+ References

Pauphine | PSL*

La Sorbonne (Paris) Paris Dauphine HEC |

(1 | L

Polytechnique MBA ESG ESG Luxe ESLSCA EFAP, = SETON 0 o
ESMOD Isefac 1SG Luxury IONIS Group ModSpé B Sesveened - TN B

1 T |
Sup de Pub INSEEC Sup de Luxe ESCG "TII:'II"' . II%:

WebSchoolFactory Digital Campus Naratiiv School

New York University (New York, NY The Fashion
Institute Of Technology (New York, NY) Brooklyn
College LIM College Berkeley College Chapman

University (Orange, CA) Jacksonville University

Sciences (Rotterdam) Sichuan Agricultural University
(Chengdu) Bangaluru Jain University (Bungalore)

Institut Escoffier (Mauritius)
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80+ References
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Paris Le Four Seasons Quai des Bergues Le Hoxton
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Hermes l|a Fondation Louis Vuitton La Maison

Azzedine Alaia le Musée Breguet la Maison Richard

Mille Baselworld Who's Next SIHH JCK Show

Curve Fair Le Meurice
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Contacts

kablaaudreyegmail.com

(424) 535-5161 - U.S. phone line
+33(0)609496071 - Whatsapp

SITES

Audreykabla.com
Epykomene.com
Day-rose.com

SOCIAL MEDIA

eaudreykabla
eepykomene

77K
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